Final Group Presentation

Yuri Shin, Juwan Son, Jungwon Youn,

Salma Elbehary, Hatyja Nuriyeva



Yuri  Jungwon Salma Juwan Hatyja
#Positivity #Good listener #Enthusiastic #Rational #Simplifier

#Passion #Fun #Sustainability-seeker #ldealist  #Climate_activist



Target
Group:
University
students

EMPATHIZE

Hear?

Empathy Map Canvas

Think and feel?

ersav

Lt uschmed en 16 Jaby 2017.

WHO are we empathizing with?
Who is the per rokeeatand?

What |5 the 5
What iz the

we WaL I
an they are n
ale i the stuation?

andg events

Dxrrdoud o cagry of tha carmes at Mg/ garmstormisgom fempat e/

GOAL

Univers:
students
regarding ——
consumption What do they THINK and FEEL?
(and/or PAINS GAINS
~ What ae ther feors, Whal are the!
recycling) frustrations, and arielies? dry
getung a
job & fixed
What do they HEAR? salary
Yihat are they hearng athers >
sensitive
and alert to
recent news Whiz other thoug d 2 thlr behavior?

What do they need to DO?

What ca they o

Manage
od to do differently? their own
iy WAnt Cf e 1 oane?
0 they need 10 make? budget
they 'ware successil? A

sale offers

troader range of

What do they SEE?

What GO sy gee in 1he markelplaoss?

offer more

88 In 1her immediate envweanment?

g’ guantity at a

price

regarding
What do they SAY? i ks
What ho neard them say? {and/or
What can we imagne them saying? recycling)
YOLO
(You only
live once) always

Abide by their

wanted to
be a grown-
up

fear in forming
future regarding
consumption

lemmas {and/or

recycling)

Gain

© 217 Dwww Gray, splamecon

Make valuable

memories, try out regarding
5 consumption
ali the things they B Jj ptio
¢ {and/or
couldn'z do before bl

coming to univ recycling)

{885



University students lack the

capacity to act in sustainable

consuming ways due to lack
of motivation.

Problem Statement

1. products sold in large quantity butata
cheap price
2. freedom in consumption patterns/ product
choices as they manage their own budget
3. sensitive on trends (jumping on the
bandwagon)
4, access to many offers (online, offline)

Why do university students
consume a lot?

Because

Intention-
Action
Gap

5 WHYs — Defining the Problem

Why are university

1. SNS impact of social media

increase in v (powerful among young generation)
delivery students® consumption 2. market targets university
especially due patterns affected by students as key consumers
to COVID (social trends? 3. share common bonds with
distancing) various people in our community
—

Because

Many connections are viable

Why are university
students key consumers in
the market?

between other universities and
institutions, companies,

organizations, and university
students tend to spend a lot on new

cultures they can enjoy

Because

Why do university students 1. habits formed at a younger age
face difficulties in maintaining ?"':;co':;fn::;e s';ecﬁ:g" t:_' :
a sustainable lifestyle sustainable fifestyle
(especially regarding 3. influence from other students in

consumption)? vicinity



How might we get

university
students
interested in the
sustainable
consumption?
| T———

How might we make
sure that students
well aware of their

personal
consumption to the
environment?

How might we
enhance the
influence of social
media and trends
* effect on our
consumption?



Everytime app
P | An online campaign, challenge, .f;'?fedrgfy
sEledieliaz g competition between universities STident=to
can encourage sustainable exchange
consumption behavior through information)
hashtags and photos to C—
eventually by taking advantage
of the massive influence of social Instagram
media and communities among (utilizing user-
university students. designed filters

designated for
each university)

—

Social behavior change
communication - addressing
consumption habits on an
individual level, but apply to
many people simultaneously
strategic use of communication
approaches to promote changes
in knowledge, attitudes, norms
and behaviors




PROTOTYPE
(Storyboard)
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Ministry of Environment

A student heard of the monthly eco- #1 The student had was using his
challenge between universities. This own tumbler and metal straw and
month is about using a metal straw took a photo to participate in the

and a tumbler. challenge.




The student finds information on
how to participate, and the
homepage instructs students to
search for an Instagram filter and
take a photo for qualification.

#2 A student using Instagram filter
set for each university and taking a

photo of using a tumbler and metal
(reusable) straw.
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A. The photos has been uploaded #3 - The admins counting the
now lets calculate the number of number of users of each filter and
users of filters create analytical chart for
B. Lets check Instagram to count the announcement

users and make a chart

A. So here according to my counting
the leading universities in using the
sustainable goods
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@@ university students: Oh! Our
university become the most eco-
friend university in Korea this month!
Let's keep doing it!

Another university students: @@
university got the title! Let's be a
next, we have to get involved in that
campaign!

#4 Pick the university with the most
participants in the campaign as the
most eco-friendly university in Korea
and post it on the 'Every time' app's
home screen.




(Announcement) This month’s best
sustainable consumption university is

Yonsei University!

#5 University students across the
country look at the homepage and
post their pictures of using tumblers
and metal straws competing to
become environmentally friendly
universities for next month.




Gains

» Lack of motivation * positive use of
- those who are not competition
interested in conserving e acquiring sustainable
the environment consumption lifestyles
* those who not active in e can work long—term
SNS . advertisement of both the
* those who are not challenge and the use of
concerned with the green cards

university's ranking
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Thank you!



